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YOUTH TOURISM AND COVID-19 PANDEMIC
Akhrorova Nilufar Uktamovna
Master student, Economics and Tourism Faculty, Bukhara State University

Youth tourism is considered to be one of the most important segments in the travel industry.
According to the data given by UNWTO, in 2019 the income generated by youth travel was
approximately US$330 billion.

Twenty-three percent of the world’s international arrivals were young travellers under the age
of 30. They were holidaymakers, but also international students, au pairs, interns and overseas
volunteers and teachers, immersive language learners, cultural exchange programme participants,
backpackers, flash-packers, digital nomads and others. [1]

In light of the COVID-19 pandemic and its impact tourism industry as well as other related
industries has been affected to the negative side. COVID-19 has created conditions that impact on the
lives of all countries and people across the globe, forcing political, economic and socio-behavioural
changes on societies on, arguably, an unprecedented scale in the modern era. In terms of tourism, the
consumer impact is most obvious in relation to citizens of the world whose rights to be tourists have
been seriously reduced. The impact on those working in tourism is felt by both those in the Global
South and the Global North. More specifically, Baum and Nguyen states that the impact on the
workforce in the former is far greater because of the absence of social safety nets that are widely
available in more wealthy countries. [2]

The World Youth Student and Educational (WYSE) Travel Confederation studied how
COVID-19 pandemic had an impact on the travel industry by taking a hold the questionnaire, called
COVID-19 Travel Business Impact Survey, which included the period March — August 2020. [3]

In this survey, over than 2,400 responses have been received over the six-month course of
WY SE Travel Confederation’s COVID-19 Travel Business Impact Survey.

Expected commerce prospects have been highly impacted by the advance of the widespread
in major markets. Since June there has been a declining see of commerce prospects for the year, with
the extent of respondents anticipating things to urge much more regrettable this year rising from 55%
to 70%.

Virus “hotspots” and the move of specialists to control these episodes in particular locales or
regions have tempered the good faith around request. Desires related to alter in request have remained
relentless for July and August. This design was by and large repeated among diverse divisions of
youth travel.

In terms of the major world regions, somewhat more positive estimates for request in 2020
were seen by August in most districts, apart from North America and Europe. [3]

Seemingly, in order to relieve the heavy stones of the pandemic period, youth creativity,
enthusiasm and courage come in handy. Furthermore, it should be mentioned that World Health
Organization (WHO) Executive Director Mike Ryan said that young people are the engine of ideas
and must drive the solutions to help a world battling COVID-19. [4]

Anyway there is a question that how will youth travel be in the pandemic period? In this case
Wendy Morrill and Prof. Greg Richards opine that travelling depends on funds of young travellers.
The economic crisis brought on by COVID-19 will have an impact on funds available to youth for the
purpose of international travel and education. While there is no doubt there will be ‘pent up demand’
for exploration and discovery through travel, youth travel is funded by a mix of sources and those
sources are at risk during an economic crisis. [5]
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This year, WYSE Travel Confederation called on governments to take action to support the
youth, student and educational travel and tourism sector with the 10-Point Youth Travel Recovery
Plan. This was based on WY SE Travel Confederation’s knowledge of the crucial social and economic
role that young travellers have played in the travel and tourism industry.

Renovating and re-opening Youth tourism can help the economy and situation of travel
industry in many ways. Since WYSE Travel Confederation’s research has consistently mention that
young travellers:

e Stay longer and spend more than average tourists;

e Attract visiting family and friends to a destination;

e Support local businesses by spending with unique and independent providers of
accommodation, hospitality, retail goods, and services;

e Book tours and activities that provide ‘local’ experience and knowledge of a destination;

e Young travellers represent life-time value to destinations through word-of-mouth and return
visits later in life;

e These characteristics represent powerful potential for social and economic recovery for
tourism destinations — ones that government and other travel and tourism industry stakeholders should
not overlook. [1]

In our opinion, considering all the given points, in order to re-open and renovate Youth tourism
we need to take measures, especially, it is expedient to focus on the directions of innovations:

e Workforce development with digital useful skills for recovery;

e Environmental sustainability measures to save energy, water and utilize climate-smart
agricultural innovations and technologies;

e The usage of smart technology to reinforce the country as a “safe space”.
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BHYTPEHHUM TYPU3M KAK OCHOBA PA3BUTHSA KYJbTYPHOI'O TYPU3MA B
YCJIOBUAX NAHAEMUHU
ITynaroBa Cypaiié FOngameBHa
Tepmescknii I'ocynapcTBeHHbI Y HUBEpCUTET
IIpenoaaBareb Kageapbl
“Typu3Ma ¥ TOCTHHMYHOI'0 X0351licTBa”

TypucTrdaeckast 0Tpacip — OJHA U3 OTpacieil SKOHOMHUKH, KOTOpas B YKCIIE MIEPBBIX MOTaja
non yaap COVID-19. Tlo nporaozam BcemupHoil TypucTckoii opranusamnuu, K koHity 2020 roma
MEXyHAPOJHbIE TYPUCTHUECKHE TOE3IKU COKpaTITCs Ha 89 MPOIEHTOB, OyIyT COKpamieHbl 74
MIIIHOHA PabOYMX MECT, a 001ue yObITKH B oTpaciau coctaBiaT 800 MuimuapoB nosutapos. M3-3a
pactipoctpaneranss COVID-19 mno Bcemy wMHpy TeKymmue Typhl TPHUIIIOCH TpepBaTh, a
3alJlaHUPOBaHHBIE Ha Oojiee MO3IHUM CPOK — OTMEHUTh WIM IEpeHecTH. B Takux ycioBusix
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