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perceived picture of the world is possible only on the basis of establishing a
hierarchy of meanings and values for an individual linguistic personality. "... Every
objective perception is inevitably mixed with the subjective, each human
individuality, even regardless of language, can be considered a special position in
the vision of the world. Moreover, individuality becomes such a position thanks to
language, because the word, in turn, becomes an object for our soul with the addition
of its own meaning, giving our perception of things new originality”.

REFERENCES:
dpomm 3. UMeTs wmu GeiTh. - M.: Tporpecc, 1990.
BewOuukas A. fAzpik. Kynetypa. ITosnanue. - M.: Pycexkue crnosaph, 1996
Bpytan ' A. O runotese Cenupa-Yopda /Bonpoce! punocodun.- 1969.-Nel.
Fymbonsar B. gon. SAseik v punocodus kynstypsl. - M.: Iporpece, 1985,
Kuznevich, Z.A. fI3pik0oBas TMYHOCTE B JIMTEPATYPHO-XY/I0KECTBEHHOM JIHCKYpCE
Dpuecra Xemuryas. - Mpkyrck, 1999,
Yunusova,A.(2022). Evaluating co-production as a guiding philosophy for EASP
teacher training course development.
25(25).https://journal.buxdu.uz/index.php/journals_buxdu/article/download/8314/5
36

. Yunusova,A.(2023).  Thinking, reading and writing critically.27(27).

http:/journal.buxdu.uz/index.php/journals buxduw/article/view/8733.http://journal.
buxdu.uz/index.php/journals _buxdu/article/view/8733.

A, Yunusova.(2017).PEER EDITING IN MODERN
WRITING.https://www.elibrary.ru/item.aspid=29457747.

Aziza, Y., &Abdullaeva, N. (2017). GET YOUR STUDENTS SPEAK UP.
Wurepnayka, (11-2), 52-54, https://www elibrary.ru/item.asp?id=29457679.

10.AZIZA  YUNUSOVA, ABDULLAEVA NIGINA. ((2017).GET YOUR

STUDENTS SPEAK UP.https://www.clibrary.ru/item.asp?1d=29457679.

11.Yunusova, A. PEER EVALUATION IN PROCESS WRITING. Y3BEKUCTOH

PECIIYBJIMKACH OJIMM BA VPTA MAXCYC TABJIHUM BA3HWPJINIH
BYXOPO JABJIAT VHHMBEPCHUTETHM HWHITIM3 THIIIYHOCIHIHA
KAhttps://uniwork.buxdu.uz/resurs/13530 1 194A82DB5AB757365695CBB3211
007622A548317.pdf#page=218.

“ANALYSIS OF NEW LEXICAL UNITS’ EMERGENCE IN PUBLICISTIC
TEXTS ON THE INTERNET PLATFORM.

Tursunov Mirzo Makhmudovich
PhD, Bukhara State University
Jalilov Bakhodir Hamzayevich

master student (BSU)

99

https://buxdu.uz



Abstract: The relevance of studying creative neologisms in modern publicistic texts
is because they can be considered as the linguistic and discursive potential of a
publicistic text. The findings suggest that the potential of using internet neologisms
in publicistic texts is high though the percentage of literary creative devices is rather
unstable as compared with the formal ones. The research concentrates on social
media interaction as the main source of neologisms that reflect and describe digital
portraits Internet users make and post on the web. Preconditions for newly invented
words to continue their existence and become common are considered.
Digitalization offers a wide range of opportunities for neologisms to be noticed by a
wider public but neologisms are new units in language, they have not been learned
so widely to decide how is their naturality.

ABcTpakT: AKTYATBHOCTE H3YYEHHS TBOPYECKMX HEOJIOTM3IMOB B COBPEMEHHEBIX
KYPHATHCTCKHX TEKCTAX COCTOHT B TOM, YTO MX MOJKHO CUHTATE THHIBHCTHYECKHM
H  JUCKYPCHBHBIM  TIOTEHLMANIOM  SKYPHANHCTCKOro Tekcra. PesyneTarh
HCCHNICAOBAHHUA MNMOKA3BIBAKOT, YTO TOTCHIHAI I8 HCIHMWIB30BAHHA HHT{:pHﬁT-
HEOJOTH3MOB B SKYPHATHCTCKMX TEKCTaX BBICOK, XOTA TIPOUEHTHAA 07
JUTEPATYPHO-TRBOPUECKHX YCTPONCTRE JIOCTATOUHO HECTAOMIIBHA M0 CPABHEHHIO C
thopmaneHbeiMH. FlceneoBaHHe NMOCBANIEHO B3aMMOJIEHCTBHIO COLMAILHBIX ceTei
KAK OCHOBHOMY HMCTOUHHKY HEOJIOIH3MOB, KOTOPBIE OTPAXAaT H OINHCHIBAIOT
HHAPORBIC TIOPTPETEI, KOTOPBIC MOIL30BATENH CO3IAI0T H pa3MeatoT B FIHTepHeTe.
PaccMOTpeHbl  TIPEANOCHUIKH  JUIA  NPOJOIDKEHHS  CYIIECTBOBAHHA — BHOBb
H300PETEHHEIX CJIOB H HUX NMPEBPAlEHHsA B peryiapHoe asneHue. l[udporuzaims
MPEJOCTABIACT IHPOKKHH CIHEKTP BO3MOMKHOCTEH s TOro, YT0OBI HEONOTH3MBI
OBIIM  3aMEHCHBI IIHMPOKOH NyONHKOH, HO HEOJIOTH3MBI ABIAIOTCA HOBBIMH
e1HHHIIAMH B H'.ibll{e, OHH HE Glell’l Hﬁy'-IEHbI HACTOJIBKO LI.[HpDI(O.,, "-I'['Uﬁhl pELI.IH'I‘b,
KaKasg UX CCTECTBEHHOCTD.

Keywords: Neologisms, social networking service (SNS), neologic word
formation, internet neologisms,

Kiwuerbie caosa: Heomornzmel, cayxda counansusix  cereii(CTC),
HEOJIOrHYEeCKOE C:.[ﬂBODﬁ'pEIZ]OBaHHE, HHTEPHET-HCOJIOTH3MBI,

The use of neologisms in internet communication is extremely important as speakers
can express many concepts in the shortest way possible. Thus, there are many
examples of the neologism use observable in internet communication — a lot of
examples of clip words, blend words and abbreviations/acronyms and compounds.
There were many examples of neologisms found in the corpus — examples of specific
types of neologisms (clip words, blend words, compounds and
abbreviations/acronyms).** Facebook, Twitter and Instagram results happen to be
almost identical with mostly clip words and blend words being the most frequent.

# Makhmudovich, T. M. (2022). Techniques of Teaching Metaphors in Class. fntegration Conference on Integration
of Pragmalinguistics, Functional Transfation Stndies and Langnage Teaching Processes, 34-38. Retrieved from
http:/iconferenceseries.info/index. php/online/article/view/37
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On the other hand, abbreviations and acronyms and compounds were more frequent
in the WhatsApp corpus. As for compounds, they were the most frequent in the
Instagram corpus. Due to their significant use, neologisms are proven to be widely
and quickly accepted in SNS (social networking services)s boosting communication
between speakers, fostering relationships and making business ventures possible all
over the world. Neologisms created by different morphological processes. New
words are created daily as there exists the inevitable need for fast communication.
This study has also some limits since not all types of neologisms were taken for the
corpus. In addition, not all existing SNSs were analyzed as well. On a positive note,
the results provide readers with an overall insight into neologisms online and
inventions in the English lexicon today. Further research on online neologisms is
desirable and highly necessary for linguists, sociolinguists and lexicographers to
ensure that new words in English are systematically recorded and tracked ** As
regards neological word formation, most linguists provide 12 main mechanisms of
word formation, namely:

1) derivation (e-waste, pre-clashed, previsualize, under tourism, slashie). 2)
compounding (selfie-conscious, SelfieFever - Obsess with taking selfies of yourself.
Taking selfies every day and night. Never camera shy. Never say no to taking a
selfie. serial returner*). 3) blending or portmanteaus (selfiecide, gravatar,
mockumentary). 4) clipping (celeb, perm, tux). 5) conversion (to a friend, genius).
6) abbreviations (LOTFL, FONC, cab). 7) loanwords (tycoon, taboo, flea market).
8) back-formation (edit>editor, liaise>liaison, donation>donate). 9) repurposing
(gate>Watergate, deflate-gate, gamergate, Applegate). 10) eponyms (Alzheimer’s,
wellington, sandwich). 11) onomatopoeia (bunch, bump, cuckoo). 12) reduplication
(flip-flop, picnic, hip hop).*

The main purpose of the abbreviation is to transmit a large amount of information
{semantic content) with minimal use of the material envelope of the language (sound
and graphical form), that is, in increasing the efficiency of communication. In the
group of analyzed abbreviations, you can find enough emotional acronyms created
by Internet users. Many are well known and used everywhere in online
communication, for example, LOL (laughing out loud - laughing out loud)*, JK (just
kidding-joke), OMG (Oh my gosh! - Oh! Oh my God!)"".

Meanwhile, new acronyms are formed, expressing the attitude of the interlocutor.
So, dissatisfaction and the desire to break off communication with an interlocutor
can be expressed by saying KTHXBAI (OK, thanx, bye - all for now) or, conversely,
can be used to express the friendly acronym LYLAB (You like a brother) or LYLAS
(Love like a sister). Among the recent and included in the dictionaries can also be

1 8etka, J. I. Plauc Today's Usage of Neologisms in Social Media Communication, 2021,
# Collins Dictionary |Electronic resource]. URL: hup://eollinsdictionary.com/.
% Lehrer, 1996; McMahon, 1994; Bodle, 2016
4 Oxford Dictionary [Electronic resource]. URL: http:/oxfordlearnersdictionary.com/.
7 Merriam-Webster Dictionary URL: http://nws.merriam-webster.com/.
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noted such neologisms as FOMO (Fear of Missing Out) - the fear of missing an
important or interesting event in social networks, WOMBAT - of money, beauty and
good money (pacifier, not worth the cost of money, intelligence and time)
Translation of many abbreviations is difficult, as they are created by certain by
community agreement, however, many of the abbreviations everyday web-
communication and became independent words.

Conclusion: In conclusion, we would like to note that the studied neologisms of the
language of social networks show that it is a dynamically developing system that
productively uses word-forming models within the language and does not resort to
borrowing from other languages. Neologisms are synonymous with innovation in all
languages and are created every day and develop rapidly within the English lexicon.
With the help of the internet, mass media and social networks, any new inventions
and political or social events bring new words to the English vocabulary.
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