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1. Qo'yidagi tarkibdan iborat dasturiy go mita

1.  0.X. Xamidov — Buxoro davlat universiteti rektori, rais;

2. T.Rasulov — llmiy ishlar va innovatsiyalar boyicha prorektor, rais muovini;

3. D.Sh.Yavmutov - Iqtisodiyot va turizm fakulteti dekani, i.f.n, dotsent, a'zo;

4. J.R. Toxirov — Marketing va menejment kafedrasi mudiri v.b., i.f.f.d., a’zo;

5. B.N.Navruz-Zoda - Marketing va menejment kafedrasi professori, i.f.d.,psofessor,
a'zo;

6. N.S.Ibragimov —  Turizm va si mudiri, xo'jaligi kafedrasi mudiri, i.f.d., professor,
a'zo;

7. AJ. Abdullayev — lqgtisodiyot kafedrasi mudiri, i.f.f.d., professor,a zo;

8. G.R. Xidirova — Marketing va menejment kafedrasi doktoranti, i.f.f.d, a zo;

9. D.X.Xodjayeva — Marketing va menejment kafedrasi katta o gituvchisi, a'zo;

10 A.T.Jo'rayev — Xalgaro alogalar bo'yicha prorektor,i.f.n, a zo;

11 S.C. Davlatov
12 Z.T.Jo'rayeva

Igtisodiyot kafedrasi katta o"gituvchisi, ,a zo;
Marketing va menejment kafedrasi katta o qituvchisi, kotib.

1. Qo’yidagi tarkibdan iborat tashkiliy qo mita

1. T.Rasulov — llmiy ishlar va innovatsiyalar bo yicha prorektor, rais;

2. D.Sh.Yavmutov - Iqgtisodiyot va turizm fakulteti dekani, i.f.n, dotsent, rais muovini;

3.  O".Umarov — Moliya va igtisodiyot ishlari boyicha prorektor, a zo;

4, G.T. Zaripov — 1vaIPKTB bo'limi boshlig'i, a'zo;

5. N.S.lIbragimov —  Turizm va si mudiri, xo'jaligi kafedrasi mudiri, i.f.d., professor,
a'zo;

6. J.R. Toxirov — Marketing va menejment kafedrasi mudiri v.b., i.f.f.d., a’zo;

7. AJ.Abdullayev - Iqtisodiyot kafedrasi mudiri, i.f.f.d., professor,a zo;

8.  H.Ziyovutdinov - Marketing va menejment kafedrasi tayanch doktoranti, a zo;

9. L.B.Navruz-zoda - Marketing va menejment kafedrasi dotsent v.b., i.f.f.d., a zo.

10 S.U.Tadjiyeva - Marketing va menejment kafedrasi dotsenti, i.f.n., a'zo.

11. Z.T.Jo'rayeva - Marketing va menejment kafedrasi katta o"qituv, kotib.

To‘plam i.f.d. professor, B.N. Navro’z-Zoda umumiy tahriri ostida chop etildi.

Mazkur to‘plamga kiritilgan ilmiy ishlar va g‘oyalar mazmuni, undagi statistik ma’lumotlar,
sanalarning anigligiga hamda tanqidiy fikr-mulohazalarga mualliflarning shaxsan o‘zlari
mas’uldirlar.
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5. Qishlog xo'jaligi va ozig-ovgat bilan bog'liq sanoat va xizmatlar Evropa Ittifogida 44
milliondan ortiq ish o'rinlarini, shu jumladan gishlog xo'jaligining o'zida 20 million kishini muntazam ish
bilan ta'minlaydi.

6. O‘zining xilma-xil iglimi, unumdor tuproglari, fermerlarning texnik mahorati va mahsulot
sifati tufayli Yevropa Ittifoqi qishloq xo‘jaligi mahsulotlarini yetishtirish va eksport qilish bo‘yicha
dunyodagi yetakchi mamlakatlardan biri hisoblanadi.

7. Evropa ittifogining umumiy gishloq xo'jaligi siyosati jamiyat va gishloq xo'jaligi o'rtasidagi
hamkorlik bo'lib, ozig-ovgat mahsulotlarining bargaror ta'minlanishini ta'minlaydi, fermerlarning
daromadlarini himoya qgiladi, atrof-muhitni himoya giladi va gishloq joylarini jonlantiradi.

Qishloqg xo'jaligi sanoatining Evropa Ittifoqi umumiy gishlog xo'jaligi mahsulotiga go’shgan hissasi.
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a7c9-517e-101f-13462balcf65

2. https://www.google.com/search?client=opera&g=The+volume+of+GDP+of+the+European+Union%
2C+2021&sourceid=opera&ie=UTF-8&0e=UTF-8

3. https://www.google.com/search?client=opera&qg=The+size+of+the+GDP+of+the+European+Union
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https://agriculture.ec.europa.eu/system/files/2022-01/agri-statistical-factsheet-eu_en_0.pdf
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WAYS TO EFFECTIVELY USE INTERNET MARKETING OPPORTUNITIES IN THE
DEVELOPMENT OF TOURISM

Internet marketing, also referred to as online marketing or digital marketing, is the practice of
promoting products, services, and brands using digital technologies such as websites, email, social media,
search engines, and mobile apps. This includes a wide range of techniques such as search engine
optimization, content marketing, social media marketing, email marketing, and online advertising, all aimed
at reaching and engaging with a target audience online. The goal of internet marketing is to drive traffic,
generate leads, increase brand awareness, and ultimately, convert website visitors into loyal customers.

Internet marketing encompasses a wide range of strategies and technologies used to promote
products, services, and brands online. Digital marketing platforms like search engines, social media, email,
and online advertising are used to reach a target audience and drive traffic and conversions. There are
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several types of internet marketing, including search engine optimization, content marketing, social media
marketing, email marketing, and online advertising. Advanced technologies such as Al and machine
learning are being used to improve the effectiveness of internet marketing strategies. Market segmentation
is also an important practice within internet marketing to tailor marketing efforts to specific target
audiences. Incorporating internet marketing techniques within a broader marketing strategy can help
businesses to reach a wider audience and increase brand awareness and customer engagement.

Internet marketing refers to the use of digital channels and platforms to promote products and
services and engage with customers. In the context of tourism, internet marketing involves using various
online channels and tools such as websites, social media, email, search engines, and online travel agencies
(OTAs) to promote tourism offerings and attract potential visitors.

Table 1. SWOT analysis of internet marketing in the development of tourism

Strengths:

1. Wide reach: Internet marketing allows
tourism businesses to reach a wider and more
diverse global audience compared to traditional
marketing methods.

2. Cost-effective: Internet marketing is often
more affordable than traditional marketing, making
it accessible to small and medium-sized tourism
businesses.

3. Measurable: Internet marketing allows
businesses to track and analyze their campaigns
and measure their effectiveness.

4. Personalization: Internet marketing provides
an opportunity for businesses to personalize their
messages and tailor their promotions to specific
customer demographics and interests.

Opportunities:

1. Increased customer engagement: The use of
online marketing channels allows businesses to
engage with customers on a more personal and
interactive level, leading to higher customer
satisfaction and loyalty.

2. Targeted marketing: Internet marketing
allows businesses to target specific customer
demographics and interests, leading to higher
conversion rates.

3. Increased visibility:  Effective internet
marketing can lead to higher search engine
rankings, increased website traffic, and more
exposure for tourism businesses.

4. Easier access to customer data: With the use
of digital marketing tools, businesses can gain
valuable insights into customer behavior and
preferences, allowing them to tailor their
marketing messages accordingly.

Weaknesses:

1. Dependence on technology: Internet
marketing is heavily reliant on technology,
including  internet  connectivity,  website
functionality, and social media platforms.

2. Rapid changes in technology: W.ith

technology evolving at a rapid pace, tourism
businesses need to constantly update their digital
marketing strategies and platforms to stay relevant.
3. Information overload: With so many online
marketing channels available, customers may
experience information overload and may not
always remember or act on marketing messages
they receive.

4. Difficulties in building trust: Due to the
anonymous nature of the internet, it can be
challenging for tourism businesses to establish and
maintain trust with potential customers.

Threats:

1. Competition: Due to the ease of entry into
internet marketing, tourism businesses face
increasing competition from both established and
emerging players.

2. Security concerns: With the rise of cyber
threats and hacking incidents, customers may be
hesitant to provide personal information or make
bookings online.

3. Changes in consumer behavior: Consumer
behavior and preferences are constantly changing,
making it challenging for tourism businesses to
keep up with the latest trends and adjust their
marketing strategies accordingly.

4. Dependence on third-party platforms:
Tourism businesses that rely heavily on third-party
platforms such as OTAs may face challenges if
these platforms change their policies or algorithms,
adversely affecting their business.

Internet marketing plays a critical role in the development of tourism for several reasons.

Firstly, it allows tourism businesses to enhance their visibility and reach a wider audience than ever
before. With the rise of online platforms and the widespread availability of internet access, potential
customers can now easily find information on destinations, attractions, accommodations, and activities
from anywhere in the world. Effective internet marketing helps tourism businesses stand out amid the
competition and capture the attention of potential customers.

545



Training highly educated economists based on economic research: problems and innovative solutions

Secondly, internet marketing provides a way for tourism businesses to engage with customers and
build relationships with them. By using various digital channels, such as social media, email, and blogs,
tourism businesses can create content that speaks to the interests and preferences of their target audience.
This content can be used to generate discussions, encourage feedback, and establish a sense of community
among customers.

Thirdly, internet marketing offers a cost-effective way to drive revenue and sales for tourism
businesses. By using online promotions, incentives, and targeted advertising, businesses can attract new
customers and drive repeat business. Also, online booking platforms like OTAs provide a convenient and
seamless booking experience that can improve customer satisfaction and ensure bookings.

Internet marketing is essential in the development of tourism, as it provides a cost-effective way to
promote offerings, enhance customer engagement, and increase sales revenue.

Those are some of the key opportunities of internet marketing in the development of tourism. To
expand on these points:

1. Improved visibility and reach: With the high usage of the internet and digital channels, tourism
businesses can reach a much wider audience than traditional marketing methods such as print or TV ads.
By using search engine optimization (SEQ), social media optimization (SMQ), and other online marketing
techniques, tourism businesses can increase their visibility on search engine and social media platforms,
and attract more potential customers from all around the world.

2. Enhanced customer engagement: Internet marketing tools such as social media, email
marketing, and blogs provide a platform for tourism businesses to connect with their customers on a more
personal and engaging level. By sharing valuable and relevant content, answering customer guestions, and
addressing concerns in a timely and professional manner, businesses can establish a stronger relationship
with their customers and gain their loyalty.

3. Increased sales: Internet marketing can help drive more sales for tourism businesses through
targeted promotional campaigns, online booking platforms, and other digital marketing tactics. These
tactics can help attract new customers, encourage repeat business, and increase overall revenue.
Additionally, online reviews and recommendations from satisfied customers can help boost the reputation
of a tourism business, and lead to more sales and referrals.

Table 2. PEST analysis of internet marketing in the development of tourism

Political:

1. Regulations: Tourist destinations and
tourism businesses are subject to regulations from
local and national government bodies that may
impact the way they promote and advertise their
offerings.

2. Political stability: Political instability or
geopolitical tensions can deter travelers and
negatively impact the tourism industry.

Economic:

1. Consumer spending: The level of
discretionary income and consumer spending
power can impact the demand for travel and
tourism services, which in turn affects the
effectiveness of internet marketing efforts.

2. Exchange rates: Changes in exchange rates
can have a significant impact on travel costs for
international tourists, affecting their decisions to
travel and the amount they are willing to spend.

3. Economic downturns: Economic
recessions or downturns can cause a reduction in
travel and tourism demand and negatively impact
the industry.

Technological:

1. Disruptive technologies: The emergence of
new technologies such as virtual reality or
blockchain can disrupt traditional tourism models
and require tourism businesses to adapt their
marketing strategies accordingly.

2. Social media: The use of social media
platforms such as Instagram and Facebook can be
an effective way to promote tourism businesses and
destinations, but require a concerted digital
marketing effort.

3. Mobile optimization: The increasing use of
mobile devices for travel research and booking

Social:

1. Changing demographics: Changes in the
demographics of travelers, such as age, gender, and
cultural background, can affect the types of tourism
offerings that are in demand and the way they are
marketed.

2. Changing consumer behavior: The rise of
digital media has led to changes in the way
consumers research and book travel, which in turn
impacts the effectiveness of internet marketing
strategies.

3. Trends: Tourism businesses need to stay
up-to-date with the latest trends in consumer
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means that tourism businesses need to optimize | behavior and preferences, such as a growing
their digital marketing efforts for mobile devices to | interest in sustainable and responsible tourism.
remain relevant and successful.

Those are all effective ways to improve the effectiveness of internet marketing in the tourism
industry:

- Developing a mobile-friendly website: With the increasing use of mobile devices for travel research
and booking, having a website that is optimized for mobile is essential. This can include using
responsive design, optimizing page load times, and ensuring the website is easy to navigate on a smaller
screen.

- Offering targeted promotions: Targeted promotions can be used to reach specific segments of the travel
market, such as families, couples, or adventure travelers. By tailoring promotions to the interests and
needs of specific groups, tourism businesses can increase the effectiveness of their marketing efforts.

- Creating quality content: Content marketing can be a powerful way to attract visitors to a tourism
website and build brand awareness. This can include creating blog posts, social media content, videos,
and other forms of informative and engaging content that resonates with the target audience.

- Building partnerships: Building partnerships with other businesses in the tourism industry can help to
expand the reach of marketing efforts and build credibility and trust with potential customers. This can
include partnering with hotels, tour operators, local tourism boards, and other businesses to create joint
marketing campaigns and cross-promotional opportunities.

In summary, internet marketing provides numerous opportunities for tourism businesses to increase
their visibility, engage with customers, and drive sales revenue. As the internet continues to evolve and
shape the way people travel and make purchasing decisions, effective internet marketing is becoming
increasingly important in the development of tourism. Implementing these strategies can help tourism
businesses to improve the effectiveness of their internet marketing efforts and drive more traffic and
bookings to their websites.
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