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[+] TOSHKENT DAVLAT
- 1QTISODIYOT UNIVERSITETI Marketing kafedrasi 2023 konf.

“Yangi O’zbekistonda innovatsion marketing konsepsiyalari asosida biznes R
rivojlantirish” xalqaro ilmiy-amaliy anjuman maqola va tezislar to’plami. TIIY., TomkeHnT
2023 iini.

COopHUK cTaTeill U Te3UCOB MEKAYHAPOAHOM HAYYHO-NIPAKTHYECKOH KOH(epeHIIUU Ha
Temy «Pa3BuTHe OM3HECa HA OCHOBE MHHOBALIMOHHBIX MAPKETHHIOBbIX KOHIenuuii B HoBom
Yioekucrane». TI'IY., TamkenT 2023 r.

A collection of articles and theses of the international scientific and practical conference
"The Development of the Business Based on Innovative Marketing Concepts in New
Uzbekistan'. TSUE., Tashkent 2023.

Annotatsiya. Ushbu konferensiya ilmiy maqola va tezislar to‘plamida zamonaviy marketing kontseptsiyalari
asosida biznesni tashkil etishning asosiy yo’nalishlari va muammolari, korxonalarning innovatsion marketingning
uslublaridan foydalanish asosida samaradorligini oshirish imkoniyatlari, Sanoat 4.0 kontseptsiyasi asosida B2B
marketingini tashkil etish muammolari va yechimlari bo‘yicha ilmiy takliflar ilgari surilgan. Shuningdek, xizmatlar
sohasida kreativ marketingni qo’llash yo’llari va usullari, mahalliy brendlarni shakllantirish va rivojlantirishda
marketingdan foydalanish yo‘llari va usullari, kichik va o’rta biznes korxonalarida marketingi samarali tashkil
etishning kreativ yondashuvlari bo‘yicha ilmiy takliflar berilgan. Korxonalarning raqamli marketing faoliyatida eng
so‘ngi strateyalar hisoblangan sun’iy intellekt, [oT, blokcheyn, SEO va SMM kabilardan foydalanish orqali
samaradorlikni oshirishga qaratilgan takliflar berilgan.

Mazkur to‘plamga kiritilgan ilmiy maqola va tezislar ilmiy tadqiqotchilar, doktorant va izlanuvchilar,
professor-o°‘qituvchi, magistr va talabalarga, professional ta’lim oluvchi mutaxassislar hamda turli mulkchilik
shaklidagi korxona va tashkilotlar uchun mo‘ljallangan.

AnnHorarms. B cOOpHHKe HayuyHBIX CTareii W TE3UCOB JaHHOW KOH()EPEHIMHM H3JI0KECHBI OCHOBHBIC
HalpaBICHUS W TPOOJEMBl OpraHM3alui OW3HEeCa Ha OCHOBE COBPEMEHHBIX MAPKETHHTOBBIX KOHIICTIINH,
BO3MOXKHOCTH  TOBBIIICHUS 3()(OEKTUBHOCTH  JEATEIBPHOCTH  IMPEANPHATHH HAa OCHOBE  HCIIOJIb30BaHHUS
WHHOBAITMOHHBIX METOMOB MAapKETHHTa, BBIABMHYTHI Hay4yHbIE MPEAIOKEHUS 10 MpollieMaM H PEHICHUSM
opranuzanuu B2B mapketunra Ha ocHoBe koHuenuuu [Ipomeinuennocts 4.0. Takke qaHbl HayyHbIE PEATOKEHUS
0 MyTAX U METOJaX MPUMCHEHHS KPEATHMBHOTO MapKeTHHIa B cdepe YCIyr, O MyTAX U METOAaX HCIOIb30BaHHS
MapKeTHHTa B (POPMHUPOBAHUW M Pa3BUTHH OTCUYCCTBEHHBIX OPEHIOB, O KPEAaTHBHBIX MOAXOHaX K 3(PQPEKTHBHOM
OpraHu3allUi MApKETHHra Ha MPEIIPUATHIX MAJOro W cpemHero OusHeca. JlaHbI MPEIOKCHHUS 1O MOBBIIICHUIO
3¢ GEeKTHBHOCTH IM(POBOA MAapKETHHTOBOH AEATEIFHOCTH MPEANPHUATHA 33 CYET HCIIONB30BAHMS HOBEHIIINX
TEXHOJIOTHiA, TAKHX KaK MCKYCCTBEHHBIN MHTEIIICKT, MHTEPHET Bemleil, onokueiin, SEO u SMM.

Haydnsle cTaThyl M T€3WCHI, BKIIIOYEHHBIE B JAHHBINA COOPHUK, TPEIHA3HAYEHBI [UTSI HAyYHBIX UCCIIEIOBaTeIeH,
JIOKTOPAHTOB U COMCKATEIEH, PoeCcCOpOB-TIpEnonaBareieii, MarucTpOB U CTYACHTOB, CIICIIHAINCTOB, TIOTYYaOIIIX
npodeccruoHanbHOe 00pa30BaHue, a TAKKE MPSANPUATHI U OPraHU3aIUi pa3InIHbIX (OPM COOCTBEHHOCTH.

Abstract. The collection of scientific articles and theses of the conference outlines the main directions and
problems of organizing a business based on modern marketing concepts, the opportunity of increasing the efficiency
of enterprises through the use of innovative marketing methods, scientific proposals on the problems and solutions of
the organization of B2B marketing based on the concept of Industry 4.0. Also, scientific proposals were given on ways
and methods of applying creative marketing in the service sector, the ways and methods of using marketing in the
formation and development of local brands, creative approaches to the effective organization of marketing at small
and medium-sized businesses. Also, scientific proposals were given on the application of creative marketing in the
service sector, the ways and methods of using marketing in the formation and development of local brands, about
creative approaches to the effective organization of marketing in small and medium-sized enterprises. Suggestions
were given to improve the efficiency of digital marketing activities of enterprises through the use of the latest
technologies, such as artificial intelligence, IoT, blockchain, SEO and SMM.

The scientific articles and theses included in the current collection are intended for researchers, doctoral
students and scientific applicants, professors-lecturers, masters and bachelors, specialists receiving professional
education, as well as enterprises and organizations of various forms of ownership.
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*Mazkur to ‘plamga kiritilgan maqolalar va tezislarning mazmuni, statistik ma’lumot hamda bildirilgan fikr
- mulohazalarga mualliflarning o ‘zlari mas’uldirlar.
*Aemopbl camu Hecym OmeencnmeeHHOCb 3a COOEPIHCAHUE, CIAMUCIMUYECKUEe OAHHbLE U BbICKA3AHHbLIE
MHEHUS CIameil U me3ucos, 60uieOUUX 6 OAHNBLIL COOPHUK.

*The authors are responsible for the content, statistical data and expressed opinions of the articles and

theses included in this collection
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Annotatsiya: Innovatsion marketing - bu korxonaning mahsulot, xizmatlar
sifatini va mijozlarni jalb qgilish usullarini doimiy ravishda yaxshilash istagiga
asoslangan marketing kontseptsiyasi.

Kalit so’zlar: Tadbirkorlik, bozor, innovatsiya, marketing, innovatsion
marketing, strategik marketing.

AHHOTaIII/Iﬂ. I/IHHOBaHI/IOHHBIfI MApKETUHI — 3TO KOHICIIWA MApKCTHUHIA,
OCHOBAaHHass Ha CTPEMJIICHHU HOPCANPUATHA ITTOCTOAHHO YJIy4dllaTb KadC€CTBO
MIPOAYKLHUH, YCIYT 1 METOAOB IPUBJICYCHUS KIUCHTOB.

Kurwuessbie cioBa: [IpeanpuHuMaTensCTBO, PhIHOK, MHHOBAIIMW, MAPKETHUHT,
VHHOBALIMOHHBIA MAPKETHUHT, CTPATErNYECKUA MAPKETUHT .

Abstract. Innovative marketing is a marketing concept based on the
enterprise's desire to constantly improve the quality of products, services and
methods of attracting customers.

Key words: Entrepreneurship, market, innovation, marketing, innovative
marketing, strategic marketing.

Tadbirkorlik faoliyatini rivojlantirishda marketing innovatsiyalari muhim o‘rin
tutadi. Bozorga yoki mahsulot toifasiga kirish sizning biznesingizni yanada
muvaffagiyatli gilish imkonini beradi. lImiy-tadgigot ishlarini olib borishning
zamonaviy usullaridan foydalanish, mijozlarni jalb qilish yangi mijozlarning
o'sishini ta'minlaydi, korxonaning ragobatbardoshligini oshiradi.

Innovatsion marketing - bu korxonaning mahsulot, xizmatlar sifatini va
mijozlarni jalb gilish usullarini doimiy ravishda yaxshilash istagiga asoslangan
marketing kontseptsiyasi.

Biznesni rivojlantirish har doim savdo aylanmasining o'sishi, assortimentning
kengayishi bilan birga keladi. Yangi mahsulot yoki xizmatlarni malakali ishlab
chigmasdan buni amalga oshirish mumkin emas.

Bozor yangiliklarini tagdim etmasdan va magsadli auditoriyani jalb gilish
tizimini takomillashtirmasdan, siz daromadni kamaytirishingiz mumkin, chunki
ragobatchilar doimo olg'a siljib, turli reytinglarda birinchi o'rinlarni egallash va
ko'prog xaridorlar va xizmatlar iste'molchilarini jalb qilish uchun yangi
mahsulotlarni ishlab chigishadi.
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Innovatsion marketing nafagat mahsulotlarni o'zgartirish, balki ularga magsac:
auditoriyani jalb gilish usullaridir. U talabni keltirib chigaradi, uning asosiy vazifasi
hozirgi va kelajakdagi mijozlarning istaklari va ehtiyojlarini gondirishdir.

Bunday marketing tovarlar, xizmatlar va texnologik ishlanmalarni yaratishga
nisbatan ijodiy g'oyalardan foydalanishga asoslanadi.

Ushbu turdagi marketing ikki pozitsiyada ko'rib chigiladi:

1. Biznes falsafasi sifatida. Marketing biznes mafkurasini taklif giladi, uning
magsadi firmani innovatsiyalarni go'llashda ragobatchilardan ustunlikka erishishga
yo'naltirishdir,

2. Analitik jarayon sifatida. Marketing bozorni, ragobatchilar tushunchalarini
o'rganish, iste'molchilarning xohish-istaklarini aniglash, innovatsion tovarlar va
xizmatlarga bo'lgan talabning o'sishini bashorat qilishga qaratilgan turli xil
tadgiqotlar o'tkazishni o'z ichiga oladi. Marketing innovatsiyalarni bozorga olib
kirish bilan bog'liq muammolarni hal giladi.

Marketing innovatsiyasi - bu faoliyatni joriy etish yoki bilimlarning birligi, eng
yangi mahsulot va xizmatlarni joriy etish bilan bevosita bog'liq bo'lgan jarayonlar
majmui. Marketing innovatsiyalari orgali korxonaning ragobatbardoshligini oshirish
amalga oshiriladi.

Marketing va innovatsion faoliyatning o'zaro bog'ligligi innovatsion marketing
kontseptsiyasini nazarda tutadi, uning magsadi iste'molchining kam gondirilgan
yoki yashirin ehtiyojlarini aniglash, raqobatchilarning mahsulotlariga garaganda
ushbu ehtiyojlarni to'lig va samaralirog gondiradigan yangi mahsulotlarni ishlab
chiqgish va sotishdir.

Innovatsion marketing turlari

Marketing innovatsiyalari uch turga bo'linadi:

Biznes yuritishning yangi usullari;

Innovatsion tovarlar yoki xizmatlarni yaratish;

Yangi magsadli auditoriyani gidiring.

Innovatsion marketing ikki turga bo'linadi:

1. Strategik. Marketologlar bu holda bozorni tahlil giladilar, talabni
tashkil giladilar va mijozlarning xatti-harakatlarini bashorat giladilar. Bozor tahlili
va tashqi ta'sir omillaridan tashqari, marketing potentsial mijozlar auditoriyasini
shakllantiradi. Vakillik namunalarini yaratish, telefon orqgali so'rovlar va anketalar
o'tkazish orgali respondentlarning afzalliklarini umumlashtirish amalga oshiriladi va
ularning xohish-istaklari aniglanadi. Biznes egasi mijozning xulg-atvorini, uning
didini, uning ijtimoiy muhitini o'zgartirishini kuzatishi va kam amalga oshirilgan
mumkin bo'lgan ehtiyojlarni aniglashi kerak.

2. Operatsion. Ushbu turdagi marketing innovatsiyalarning strategik
marketingi kontseptsiyalarini amalga oshirishning muayyan shakllarini ishlab
chigishni o'z ichiga oladi. U bozordagi innovatsion hayot tsiklining bosgichlari bilan
bevosita bog'langan. Uning boshlanishini aniglash alohida ahamiyatga ega.

Zamonaviy marketingni ragamli marketing usullaridan foydalanish asosida
farglash mumkin:

. BigData-dan foydalanish;

%
er-softy,
]
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« Konversiyani oshirish;

« Reklama taassurotlari (ijtimoiy tarmoqlarda retargeting);

« Kontekstli reklama;

« Internetda PR;

« Crm-marketing;

Innovatsion marketingning shakllanishi boshqgaruv faoliyatining rivojlanishi va
Ijtimoiy takror ishlab chigarish jarayonida iste'molchining o'rni bilan uzviy
bog'liqdir. Hozirgi vagtda bozorda ragobatbardoshlikni saglash masalasi aynigsa
dolzarb bo'lib, bu erda tizimli marketingning rolini e'tiborsiz goldirib bo'Imaydi.
Korxonalarning raqobatbardoshligi ko'plab omillarga bog'lig, demak, zamonaviy
menejment nafaqat resurslardan samarali foydalanish va gayta tagsimlashni, balki
bozor kon'yunkturasini va bozorda hukmronlik giluvchi nisbatlarni hisobga olishni
ham talab giladi. Aynan ragobatning kuchayishi innovatsion marketingning paydo
bo'lishi va rivojlanishining omillaridan biriga aylandi.

1-jadval.
Innovatsion jarayon bosqichlari.

: . : I tsi
Innovatsion Yangi goya, Yangi mahsulotni ( anmilcl)r‘l/Zthll}llli)mi
. yangi mahsulot o’zlashtirish va yane .
(novation) tadbiq etish,

| (prototip) ishlab chllqarlsh fquatish)
[

t

2-bosqich. Yangi mahsulotlarni

1-bosqich. Yangi mahsulot
05qich. Yang! matstio ijoratlantirish (ishlab chiqarish va

(prototip) yaratish jarayoni. S .
tarqatish) jarayoni
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